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Introduction
Facebook is one of the most 

important marketing tools for 

businesses in today’s world as it 

seeks to deliver entertaining and 

relevant content to its users.

Here are some tips that you could 

find helpful to post great content 

and get closer to your audience! 
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01Create a page for your business 

(not a profile!)
In order to have a professional 

presence on Facebook, the first 

thing you should do is to create 

a separate page with your 

company name, contact details, 

logo, images, updates, 

description, etc.

Once a page is set up, invite your 

friends and followers (by posting 

the link on your website, other 

social media handles or on your 

stores materials – such as table 

tents) to gain following.



02What’s your story?
Sharing basic information on your 

business only is not enough to 

grab people’s attention. The most 

successful companies have the 

most beautiful stories. 

Tell your followers how the idea 

of your business was formed, who

are the founders and what they 

believe in, what makes your 

business stand out and what is 

your ultimate goal.
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03Keep your page up to date
The way your followers will grow 

and engage on your posts is when

you post regularly – experts say at

least once every two days. It is 

not only about adhering to the 

posting schedule obviously, but 

also about posting relevant 

content. 
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Pro Tip: Use Facebook 

Insights to see which

of your previous posts are 

performing well and which aren’t 

so you have an idea for the future 

posts. 



04Blend in! 
Think out of the box, incorporate 

humor in posts, be personal by 

showing behind the scenes 

of your company and integrate 

gamification – all things fun which 

will engage your followers. When 

you couple this with promoting 

your product/service, it is going 

to attract a lot of people to your 

posts. 

05

Tip: Make use of the 

“Milestones” feature and 

mark your businesses’ big 

achievements such as major 

events, product releases, 

webinars, etc. 

Fun Tip: You can also use 

Facebook’s new 

3-dimensional images. You will 

need to take a picture using the 

Portrait Mode on your phone and 

while uploading the image on 

Facebook, select ‘3D Photo’  



05Use Facebook Polls
The purpose behind holding polls 

on Facebook is to increase your 

engagement, boost traffic and 

gather useful insights from your 

community to learn more about 

their expectations. 

You can create polls based on any 

topic, related to your industry. 

Along with adding a poll, you can 

even tag or mention a person 

and/or business, add a ‘feeling’ or 

‘activity’ emoji, include photos and

videos, tag a location and even an 

event (if the poll is related to that).
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Tip: The new story feature 

on Facebook also allows

you to make polls on your stories 

as well.



06Make use of your Facebook stories
According to Mark Zuckerberg, 

“Stories is a big part of the future 

of video sharing which is why 

we’re all in on it.” Stories are used 

on almost all social media handles 

– be it Instagram, Snapchat, 

WhatsApp or Facebook. 

You can even link your Instagram 

and Facebook profiles and share 

Instagram stories directly to your 

Facebook page and vice versa. 

If you manage a F&B or retail 

business, do not hesitate to post 

at least 1-2 stories a day, here 

is why: 
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They take up a prime position in
the app, right on the top for 

your followers to see. This helps

increase your brand’s organic 

reach on the platform.

a.

People view stories more than
actual posts as they’re short, 

sweet and to the point.

b.

You can play around with the 
numerous filters, fonts and filters 

offered by Facebook stories and 

make them more compelling and 

fun to watch.

c.

Order Now



07Use Facebook as a great tool 

for customer service 
Customers expect great customer 

service from businesses on 

Facebook, as compared to any 

other social media platform. Other 

than responding to customers in 

real-time, here are some other 

ways to leverage to be closer 

to your customers: 
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Ask your followers for feedback
on your business – whether 

they have purchased something

from you in the past or even if 

they haven’t.

a.

Humanize your business by
knowing when to apologize to 

your customers. This helps 

strengthen the bond with your 

followers.

f.

Share struggles, people love 
when businesses are raw and 

honest.

g.

Reply to comments, 
re-shares and posts. Engage 

with your fans and following as 

much as you can!

h.

Talk about milestones reached.c.

Add personal touch by either
addressing them by their first 

name or using emojis! 

d.

Show gratitude.e.

Update them on your latest news.b. Tip: If you’re quick to 

respond to your followers’

messages then Facebook 

automatically adds the ‘Very 

responsive to messages’ badge 

to your profile



08Consider using Facebook Ads 

and Boost post feature
Facebook advertising is crucial, 

especially if you have a good 

amount of following. Due to the 

algorithm changing ever so 

quickly, sometimes it becomes 

crucial to boost your post through 

advertisements instead of 

connecting with your base 

organically. There are several 

types of Facebook ads: 

Image ads – These are simple
and one of the most common 

types of advertisements. 

a.
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b.	Video ads – It is quite simple to 

create video ads on Facebook. 

This could be done either through 

a slideshow of engaging images 

and texts or a short video of 

about 15-30 seconds. 

c.	Video poll ads – Video polls

are only compatible with 

Facebook for mobile. It is a very 

new kind of Facebook 

advertisement but they help 

increase engagement and brand 

awareness more than a regular 

Video ad. 

d.	Messenger ad – Facebook for

Messenger is used by more than 

a billion people, according to 

Facebook. It is also a great place 

to advertise your restaurant or 

retail app. 
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Some tips to create a good 

Facebook video ad is to show 

videos that don’t require a sound 

or if there is some dialogue, add 

subtitles, get to the point as 


quickly as possible because in the 

era of Tiktok, barely anybody has 

a long attention span and lastly, 

view your video analytics and see 

how you can improve next time. 



e.	Gamified ad – You can create 

a gamified advertisement 

experience for viewers - boosting 

engagement and making the ad 

a lot more fun to watch. 

Tip: Test the ads before 

posting: you may need to 

run multiple test campaigns in 

order to get the best one 

onboard. 

Boosted posts are ads you create 

from posts on your Facebook 

Page. Boosting a post may help 

you get more people to react, 

share and comment on it. You may

also reach new people who are 

likely interested in your Page 

or business, but don't currently 

follow you.
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Bonus Tip: You can also 

create an offer to

drive up traffic to your restaurant 

or retail. Facebook allows you to 

customize the details. 



09Make use of widgets
Make it convenient for your 

followers to follow your Facebook

page by adding a widget on your 

website. This widget could either 

be a follow, share or a like button. 
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10Add a pinned post 
Pinning a post means shifting an 

old post to the very top of your 

Facebook page. So, when a 

viewer goes to your page, it is the 

first post that they come across.

You could pin either a current 

competition going on, a post that 

received the most engagement so 

far or an important announcement. 
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11Make use of the Facebook 

automatic messaging when 

you’re not online
If you have a Facebook for 

business, chances are, you’re 

receiving multiple messages on 

the daily. It can be tricky to reply 

to all quickly, hence Facebook 

suggests using chatbots on 

Facebook Messenger.

This can help you reach your 

audience directly, save time and 

money, identify basic needs 

of consumers and potential leads, 

handle selling (chatbots also 

accept payments on your behalf) 

and more!
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12Call to action buttons are 

a must to include 
Call to action buttons encourage 

your audience to engage with 

your business, increasing the 

conversion rate. If you’re 

a restaurant, use buttons such 


as ‘Order Food’, ‘Book Now’ and 

‘View Menu’ and if you’re a retail 

business, you can use ‘Purchase 

Gift Card’, ‘Call Now’, ‘View 

Location’ and more.  
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13Use Facebook’s Royalty 

free music
When creating video content for 

your Facebook, being a business 

account, you will have access to 

more than thousands of royalty 

free songs that you can use in the 

background of your video posts. 

copyright infringement and it also 

saves you a lot of time looking for 

legal music choices.

This way, Facebook will not ban 

your videos due to any kind of 
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Conclusion
There is a lot to learn about 

Facebook marketing and we only 

went through a list of the basics! 

Do not hesitate to watch 

Facebook for Business tutorials


to get more knowledge on the 

features you could leverage to 

make a difference for your 

business!


