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Introduction
TikTok, the popular video-sharing 

social networking platform 

targeted at young mobile phone 

users, was the second-most 

downloaded app in the world in 

2019. It was the most downloaded

app in July 2020!

As a F&B or retail business, do not

miss this incredible audience and 

make sure you are visible to the 

new generation by getting the 

basics of the TikTok App.

Follow us – we’ll guide you 

through the most important tips!
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01Use the correct hashtag and 

caption on your posts
Be smart about the hashtags that 

you use on your posts. In the app, 

TikTok automatically recommends 

which hashtags are trending 

worldwide as well as in your 

region. Pick the ones that are the 

most relevant to you.

The reason we recommend using 

the correct caption is because 

unlike Facebook, Instagram and 

LinkedIn, you cannot edit your 

caption on TikTok once you’ve 

posted the video. Unfortunate, 

but it is advised to proof read your

caption before posting it.

Tip: use #FYP, 

#Foryoupage #Foryou

for every video as those are 

a few of the top most used 

hashtags in the app. 



02Find out which songs 

are trending
If you don’t know how TikTok 

works, the idea is to upload short 

15 to 60-seconds videos with 

a song in the background. Some 

people lip-sync to the songs 

whereas others dance to it.

A lot of Viners or Vine users have 

also tried to incorporate Vine 

behavior on the app by 

performing short, funny skits.

Being a business account, you 

can find fun ways to promote your

products and services on the app 

using the best songs that fit your 

products perfectly!

TikTok shows you the trending 

 songs in the ‘Search’ section of 

the app. If you find a song that 

you want to eventually use in your

video/s, then click on the music 

title in the right-hand corner 


below and click on ‘Add to 

Favorites’ so you don’t lose it 

later  on. 
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Tip: The best way to 

get your post on the

ForYou page is to visit TikTok’s 

influencers profiles, such as 

Charli D’Amelio or Addison Rae - 

and choose the songs they 

dance or lip-sync on. 



03Post when people are the most 

active on TikTok in your region
No matter where you reside, the 

best time to post on TikTok is 

usually in the evening or late 

afternoon. That is when people 

are the most active on the app.

If you have a more global 

followers base, check the time in 

their region and post accordingly. 

Tip: If you have a TikTok 

Pro account, you can get

access to analytics which can 

help you determine the exact 

time when your followers are 

active and from which region. 

Bonus Tip: Wait for 24 

hours after you’ve posted

a video and if you’re not happy 

with the reach, save it and you 

can reupload it again at a different

time. 
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04Collaborate with other TikTokers 

and participate in challenges
“Cross-pollination” is the best way

to gain a large following on TikTok.

This term refers to the process of 

using an account to spread your 

message with their audience.

Doing challenges is another way 

to get your TikTok video on the 

ForYou page. 

Tip: Each challenge has 

its own hashtag so don’t

forget to use it in the caption 

while posting.

Bonus Tip: While you 

participate in challenges

on TikTok, you can also create 

one of your own. These have the 

ability to go viral overnight. 
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05Do not delete too many videos 

from your TikTok profile
If you keep deleting your videos 

from your profile, Tiktok may ban 

your account.

videos need to have a high 

resolution or else people won’t 

watch your videos and merely 

scroll past. 

Tip: Make sure to prioritize 

quality over quantity. The 

06



06Duet videos for a better reach
When you duet videos with 

popular creators, your videos get 

a far higher reach, possibly even 

giving you the chance to get 

noticed by the creator 

themselves.
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07Influencer marketing on TikTok 

is growing rapidly
As the amount of engagement 

and reach of TikTok videos 

increases, businesses are more 

eager to work with influencers on 

the app.

A good example is Bang Energy 

drink taking over TikTok lately. 

They’ve been collaborating with 

many big and small influencers, 

ranging from those having 5,000 


to 5m followers in order to cover 

a large audience. It is indeed 

advised to work with influencers 

of all following base sizes. 
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08Go TikTok Live! 
Live content is filling up our feeds 

on every social media platform out

there. Reason being that they 

offer a raw, real-time connection 

with people. Unfortunately, this 

feature only works if you have at 


least 1,000 followers but on 

a platform such as TikTok, you 

may grow your followership in 

a short period of time!
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09ASMR takes over TikTok
ASMR or Autonomous Sensory 

Meridian Response is the new in. 

It is the term for the feeling that 

people get when they watch 

stimulating videos such as 

finger-tapping on wood, sound 

of rain, whispering and more.

Many businesses such as 

Sephora, IKEA, Pringles, 

Monday.com, KFC, Dove 

Chocolate, etc. are taking an 

initiative to calm and engage their 

followers by incorporating ASMR 

into their Youtube and/or TikTok 

videos. 

They’ve done exceptionally well 

during the Quarantine period, 

especially for people feeling 

anxious and lost.

Did you know? ASMR helps 

people sleep better, relieves 

insomnia and reduces anxiety 

and depression. 
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10Give your page and viewers 

a sense of community
One of the main reasons why 

TikTok became popular so quickly 

is because it gives everybody 

a platform to be honest and open.

This means people come out and 

speak out on various issues, 

spread awareness about a serious

situation and more. And it has 

a lot of positive benefits.

If your business is only keen on 

promoting products then TikTok 

may not be the most relevant 

platform for you: you will need to 

include people, build your 

‘fanbase’, talk about important 

worldly matters and make 

everyone feel included. And 

beyond everything, you need 

to stay authentic.

Important: There are many minors 

on the app too, so the content 

that you put out should also be 

kids friendly. 

Tip: If you’re a restaurant 

business, TikTok will prove

to be an essential tool for you as 

Food Reviews are a big trend, not 

just from influencers but also 

other customers.
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11Use voice overs and 

subtitles/captions
As we mentioned, TikTok is all 

about inclusivity. Do not hesitate 

to use TikTok’s new feature of 

automatic captions so that deaf 

people don’t have a hard time 

understanding the content of 

your videos.

Voice overs on the other hand 

should be used for the purpose 

of visual storytelling so creators 

as well as viewers can gain 

insightful perspectives, expand 

their inner monologue and 

improve their overall character 

development.

This is because the app is used by

people all over the world and 

English isn’t most of their first 

language. These two tools can 

make the app more accessible 

as well as increase your audience. 
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12Incorporate humor 

in your videos
On the app, everybody gets their 

15 seconds of fame. Lame jokes 

are what most of TikTok is about. 

You don’t need to be too witty to 

come up with smart humor…that 

is the best part!

Jokes can circle around current 

events, worldly matters, 

environment, etc. As long as the 

video and its content adhere to 

cringe comedy, it will probably 

do well.
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13Use the ‘Order Now’ 

or ‘Shop Now’ feature
If you are a restaurant business, 

you can use the Order Now 

call-to-action button to take the 

viewer to your online ordering 

system.

If you are a retail business, use 

the ‘Shop Now’ call-to-action 

button to take your customers 

to your online shopping platform.
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Tip: You can also link your 

app to the Tiktok video

which, on click, will take the 

viewer to the app store. 
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Conclusion
Tiktok is becoming increasingly 

popular, giving everybody an 

opportunity to come in the 

spotlight and have their 15 

seconds of fame. This also proves 

to be a great tool for your 


business, in fact Tiktok has given

exposure to many big and small 

businesses in the past couple of 

months. Hop on the trend today! 


